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I Great place to advertise!

Spring Lake Project means new homes and new streets for
Woodland. Everyone will need The Official Map of Woodland.

If you're interested in information about advertising in the map,

please fill out the short form below and fax to 662-4086.

Name:

Company:

Phone: E-mail:

47 W. Main Street, Suite [
Woodlond, CA 95695-3078
Tel: 530.666.7704

Fan: 530.666.77756
ssp@ofes.com
sspeedy.com, woodlond
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President’s Message

Marketing
Your Busingss

by Debbie Kennedy
WCC Board President
General Manager,
County Fair Mall

Growth... How do you define growth
for Woodland? More housing, more
business! The Spring Lake project isa
huge growth opportunity for Woodland.
New residents bring new shoppers, new
services needed, plus more. Are we as
businesses equipped for this growth?

My personal opinion is that the majority
of Woodland businesses are equipped
and ready except in being able to
convince our local residents about the
service, shopping, and treasures that
Woodland has to offer. But the message

is not getting out like it should.

Last year the Chamber's Marketing
Committee worked on and presented to
the City of Woodland a 'Shop Woodland
Campaign' that was designed to be a
viable citywide campaign designed to
benefit all business. The City of
Woodland is proposed as the partner in
this campaign. This campaign features
spending everyone's well earned dollars
wisely in the community which through
tax dollars then gives back to our
community. There are many segments
of the campaign, which includes
banners, vinyl door stickers, posters,
bumper stickers, buttons, mediausein
newspapers, cable TV, radio, and much
more.

What is the hold-up for this campaign?

Funding is the key. The original goal
was to not charge businesses or

(See “Presidents Message” on page 7)
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For an entire year, this editor has joined
the ranks of fellow prospective home-
buyersin search of the "perfect" home.
Having lived for nearly 30 years on our
family farm, the prospect of down-sizing
and moving meant "whatever will | do
with our collection of junk or as David
Mas Masumoto, refersto it, inventory?'
Listening to Mas, author and a third
generation peach and grape grower in
Del Rey, reading from Epitaph for Peach
at aNational Ag Week Breakfast, this
fourth generation Woodlander wondered
if there would be a perfect home that
combined a pastoral setting, old-

Aimph
ol s

T e el
a1 aidomrs

efficient and affordable?

There were certainly a number of
experienced Woodland Chamber realtors
to call upon, model homesto tour, city
and country properties for sale, and the
prospect of 4,000 new homes beginning
construction in the fall of 2004.

Chamber members Monley Cronin
Construction and Turn of the Century
Partners understand what makes
relocating to Woodland so attractive and
believe they offer what many buyers are
looking for - anew version of the "old
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What our Members Nl@@c] to Know

Spring Lake Provides Needed Housing; Neighborhood Charm

Beginning in 1992, the Spring Lake Specific Plan has been the
vision of the Woodland City Council to have a neighborhood
product with upscale housing available for the community.
Greatly anticipated, the Spring Lake Specific Plan will begin this
spring with infrastructure work on Phase | of the Russell Ranch
property with developers, Turn of the Century Partners (TOC),
and Monley Cronin Properties, LLC.

L ocated at the southeast corner of Parkway Drive (see attached
land use map) and County Road 102, Monley Cronin Properties
and TOC are pleased to finally be able to offer anumber of much
needed housing options. “From the standpoint of economic
development and attracting executive businesses to Woodland, it
was critical that we could offer large custom homes on large lots.
The brisk sales of the JTS homes at The Landing at Wild Wings
near the Yolo Fliers Club supports our belief that Woodland can
attract the large home buyer,” cites Tom Lumbrazo, Planning

Today’s Youth - Tomorrow’s Workforce

On Thursday, April 8th, 2004, Phillip S. Jarvis, Vice President of
National Life/lWork Centre, Ottawa, Canada will be presenting at
Pioneer High School's Little Theatre, “Helping Students Become
Intentional Career Self-Managers.” The presentation runs from
3:30 to 4:45 pm, 1400 Pioneer Avenue, Woodland.

The Woodland Chamber of Commerce is pleased to join with the
Woodland Joint Unified School District, Yolo County Office of
Education, Woodland Community College, Woodland Adult
Education Association, Lee Middle School Booster Club, Yolo
Youth Opportunity Council, and the Woodland Sunrise Rotary
Club in providing a new “career management paradigm shift.”
“Trying to fit' students to unique occupational destinations loses
relevance in an economy where new workforce entrants may
encounter up to 25 jobsin as many as 5 industry sectors, and
stable occupations and job titles have given way to short-term
projects and shifting work assignments. Employability is now

Consultant and instrumental in the development of the Spring
Lake Project.

For many Woodlanders, their choice for “moving up” meant
remodeling or moving out of the area, and for those wanting a
custom home, purchase alot, and hire an architect/contractor, the
possihilities were extremely limited. Phase | of the Spring Lake
Project provides for large custom homes, “move-up” housing,
individual custom homes, with Phase |1 earmarked for higher
density “town houses,” single family (R-15) homes, and up-scale
single family homes with attached and detached garages.

“The emphasis of the Spring Lake project will be to create several
unique neighborhoods in the Russell Ranch property featuring
lots for custom homes,” shares Lumbrazo. For TOC, there will
be a builder's pavilion and sales office on site. For those
interested in the TOC project, please contact David Taormino at
Coldwell Banker Real Estate at (530) 758-3080.

determined by the competencies one possesses and one's ability
to connect with potential employers, or create one's own
employment opportunities,” cites Jarvis.

Michael Gangitano, Counselor from Lee Junior High School,
knows first-hand the impact of this new career-search approach.
Featured in the January 2004 issue of Techniques, Gangitano
describes The Real Game Series, developed by the National
Life/lWork Centre. “ Students have an opportunity to closely
examine how they would like their adult lives to be by
‘practicing' it now. They truly begin to draw connections
between what they are learning in school and how it will impact
them tomorrow as well as twenty years from now. | encourage
parents, educators, and employers to attend the April 8th
seminar,” urges Gangitano. Please RSVP at (530) 669-4117 or
mgangitano@w;jusd.org.

Your 2004 Woodland Chamber of Commerce!

Presidents Message

(continued from page 1)

landowners because it was for all business. Unfortunately that
dream is not happening and because of that, we have not
moved forward with the campaign.

While we support bringing in new businessto town, it isaso
important that we patronize our current businesses and
promote shopping locally. | would entertain any ideas any of
you might have regarding the funding of thisimportant
campaign for Woodland business. Please contact Linda
Henigan at the Chamber Office by email @
lindah@woodlandchamber.org or by phone 530-662-7327; or
contact me personaly by email at

dkennedy @general growth.com or by phone at 530-661-0777.

Volunteers Needed

The Elderly Nutrition Program is in need of volunteer drivers
to deliver meals to elderly homebound senior citizens in
Woodland.

Volunteers are needed one time a week two times a month or
as your schedule will allow. Meals are delivered Monday
through Friday (except holidays) between 10:45am - noon.
Volunteers must have valid drivers license, however a vehicle
is available for deliveries. Supplies and training are provided.

Be a part of the lives of senior citizens in your community.
Give a little time! For more information, call Christina at
Elderly Nutrition Program (530) 662-7035.
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Anniversary Members

Adam's Grain (54)
Fidelity National Title Insurance Co. (54)
Fortieth District Ag Association (54)
V. Santoni Company (54)
Wirth Furniture & Interiors, Inc. (53)
Robert L. Griffith (52)
Teichert Construction Woodland Rock Plant (52)
Tony's (50)

Syar Industries, Inc. (47)
Sacramento Valley Farm Credit (46)
Colombara's Cabinet and Millwork (45)
Monument Hill Memorial Park (40)
KSFM 102.5 (31)

Valley Hydraulics & Machine, Inc. (27)
Hoppin and Hoppin (22)
Luhdorff & Scalmanini (22)

U. S.Bank (22)

Cross Court Athletic Club (21)
Crystal Pool Service (21)
Harlan & Dumars, Inc. (21)

Yolo Transfer & Storage, Inc. (21)
Farm & Ranch Redlty (20)
Valley Tire Center, Inc. (20)

Casa Control (18)

Classic Muffler Center, Inc. (18)
Woodland Host Lions (18)
Edward Jones - Kevin Haarberg (17)
Target Stores (17)

Streng Self Storage (16)

Waste Management of Woodland (16)
Waltons Hay Banking (15)

Mid Pecific Industries (13)

J& JTruck Repair (11)

LMI Northern California (11)
Sutter Davis Hospital (11)

Yolo Fliers Club (11)

Blinds Unlimited (10)

Yolo County Correctional Officers Association (10)

Cdlifornia Networking (9)
Express Personnel Services (9)
A-1Taxi (5)

Yolo County Sheriff's Department (5)
AlIG Valic (4)

Gary Sandy Communications (4)
Snowball Mansion Inn (4)
United States Post Office (4)
WROK (4)
ComputerMaster, Inc. (3)
Planned Parenthood Mar Monte (3)
Quick Fixx (3)

Roy E. Lay Trucking (3)
Woodland Audio & Tool (3)
Autumn Run Apartments (2)
SerenityWorks (2)

Calvary Baptist Church (1)
Smog Tech (1)

Town and Country Decoration (1)
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When people drive or stroll through the beautiful, historic
neighborhoods of Woodland, many wonder why we can't develop
new neighborhoods that have the same qualities and flavor of the
older established parts of town. How do you recreate the
beautiful old neighborhoods of Woodland? Pat Monley and Dick
Cronin have joined with Lor Shepard of Davisto form aland
development company called Monley Cronin Properties, LLC and
are going to try to answer that question. They are in the process
of buying 30 acres from Turn of the Century Partners (TOC) and
planning what they call “an old fashioned

neighborhood.”

Pat and Dick are seasoned custom home builders (26
years as Monley Cronin Construction). Cronin, who
has built and supervised construction on hundreds of
custom homes says, “We've grown a bit tired of
designing and building formula homes; targeting the
market and the profit margin. We want to build more

“We have aplan,” says Monley. “Thefirst key is the architecture.
Every house will be unique. No model homes to choose from.
We have been researching this for years. Hanging in our office
are pictures of the fabulous forties homes in Sacramento, Land
Park in Sacramento, College Park in Davis, and of course the
vintage Woodland homes. Frankly, we are amazed at what
Woodland alone provides. We are using homes that we like as
inspiration for new designs. The challenge is capturing the period
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styles yet creating floor plans that are more open and airy and
suitable for modern living. You might call it a'hybrid house." We
have already created a number of home designs that we are very
excited about. The second key is the neighborhood design.

Developing the Spring Lake Specific Plan has taken years. The City

has been insistent in making this new part of Woodland something
very special. The Neo Traditional model has guided the
establishment of Design guidelines. Garages will be 'tamed,' or
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Re-Inventing the Neighborhood

detached so that the home's architecture and detail is
emphasized. Front porches are encouraged. Sidewalks
will be separated from the street by planting strips. Park
will be nearby and landscaped islands and dividers will
be abundant. Neighborhood entry features are currently
being designed. We've even had pictures of the Beamer
Arches out on the table to give designers aflavor of what
we like.”

“We are very excited about the possihilities,”
says Dick Cronin. “We approached TOC
partners over four years ago and they agreed to
allow usto purchase some of their land and
develop our own neighborhood of custom
homes. They have stuck with their
commitment despite the delays and
complications they have encountered. Both
the City of Woodland and TOC Partners have

G 39vd

than just addresses, we want to build homes of lasting P& * EMPHASIZE VISUAL put in enormous amounts of time and energy to

value.” Adds Monley, “We both have been fortunateto  FARMA=ES LANDMARKS help something special come to Woodland.”

raise our families in vintage homesin the older part of

Woodland. Along with our neighbors, we take great In projecting some sort of schedule or

pride in our homes, taking good care of them, knowing | timetable, Monley states, “hopefully, the

they will eventually be passed to the next generation. i, infrastructure work will begin this spring.

We love the Stroll Through History when visitors come i Neighborhood streets will be going in late

to see the treasures Woodland has to offer. | think ; summer. With alittle luck and weather

Woodlanders have a healthy pride in the distinctive cooperation, we will be building houses in the

architecture of their town.” b fall of 2004. Thefirst year we plan to build 20
Al S = - 25 homes. Over the course of five to six

So how do you get from bare ground with no streets to ﬂ _ |ﬂ_l' ! years, we hope to build and sell 100 plus

an “Old Fashioned Neighborhood?” “ Truthfully,” says 1,‘. (i, '_." BIKE AND PEDEE  homes. Wewill have aweb site

Cronin, “The older neighborhoods didn't pop up ML LEYS _—— e COWECTEONS  (monleycronin.com) up and running by June of

overnight. Read David Wilkinson's wonderful new it ﬁ\ 2004 so that we can display our home designs

book, Crafting a Valley Jewel, and you will recognize R B and neighborhood features. Homes should

that decades elapsed as neighborhoods were built out. < g o : & 4 range in size from 2,400 - 3,000 square feet

Today we don't have that luxury. Economicskick in =t _Jiiﬂ.;r_ e s N _|_ -,.? with two and three car garage options. It istoo

real quickly. We need to produce our product and TN [= e early to set sale prices; we would expect prices

create sales on afaster schedule.” ARLHITECTURML FRONT SETBALK SEPMRMTED HIETORIC STREET to range from $475,000 - $585,000. Lot sizes

YARIETY VARIETY SIDE WALKS Ll GHTING will average close to 8,000 square feet.”

AFES NETWORK SERVICES

INTERNET ACCESSAND SERVICES
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JEFFREY KOHLHARDT D.D.S.

Member Woodland Dentalgroup

WAL~MART

Automotive Center
Pharmacy

PO. Box 1981
Woodland, CA 95776
(530)668-9864

‘Simplify your business.

Call us! &

524 Main St., #202

!\_ Network Vision Center ﬁ WOODLAND. CA 05635 W
" Services JOHN Photo Center : ;
LAUGENOUR = Family/Cosmetic Dentistry (530) 662-7128 ['n-? 530-661-3779 'E]
- Senior Discount _
668-1060 - ZE”Y'ggrsfsEcxf,iﬂ;nce 1204 Cottonwood Drive
info@afes.com http://yolo.net/ Elise Warner, Store Manager = New Patients Welcome!  www.dentalresouce.com




